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	PRESS RELEASE


Pre-Christmas pieces from notebooks of CTIA inspectors
Cases found by the CTIA inspectors within the pre-Christmas period included unlawful practices at presentation events, telephone trap hidden behind a credit offer, fictive discount on pizza, fraudulent doorstep selling, and a fraudulent e-shop. 

Feast – not for everyone
The employees of the CTIA inspectorate in Ústí nad Labem repeatedly “invited” themselves to a presentation event of a company whose unlawful conduct and breaches of consumer rights have been monitored and fined long term. Breaches of the Act on Consumer Protection were repeatedly found within the conduct of the company including unfair commercial practices. And the inspection of the presentation event called “Pork feast” showed the same result on December 7, 2012. 
During the presentation, a competition was held to win 5 envelopes containing the announced content of 200,000 CZK in cash that would be divided among four drawn persons. However, the inspection showed that only newspapers cut into pieces were in these envelopes and that only several thousands of crowns were present in one envelope. 
A company’s representative gave the participants the impression that when they buy a vacuum cleaner amounting to 63,990 CZK, the purchasers will be provided with a discount of 34,000 CZK. The final price for a consumer was supposed to be 29,990 CZK. However, the price list given on demand to the CTIA inspectors showed that the price of this product was 19,990 CZK. 
At the end of the presentation event, the product Aloe Vera Lanolin was offered for supposedly favourable price of 200 CZK and its original price was claimed to amount to 419 CZK. The pricelist however indicated that the original price was 60 CZK. 
Administrative proceedings will start with the company for the breaches of the Act on Consumer Protection. 
Do you want to borrow some money? Run into debt first!
Within the past several days, the Czech Trade Inspection Authority received several submissions from consumers complaining about the practices of the Rickabys company offering immediate loans via advertisements stating “immediately; to your home; with no proof of income” and so forth. If a consumer gets attracted by such offer and calls the number stated in the advertisement, he receives only the information about a telephone number beginning with 900 which is charged by 95 CZK per minute. If he is not watchful and dials the number, the voice on the line keeps prolonging the interview and keeps checking the identity of the consumer until the price amounts to 10,000 CZK without the consumer getting the loan. 
All the consumers who turned to the Czech Trade Inspection Authority described the conduct similarly. None of them got the loan but the bills of their telephone services increased dramatically by thousands of crowns. The CTIA inspectors asked the owner of the telephone number, the Rickabys company to prove how many contracts on credit they have concluded from the start of the year. There was no such contract because the company only intermediates credits for the Fiusit company. However, consumers don’t get such information during the telephone interview. Administrative proceedings will be launched with the company for the breaches of the Act on Consumer Credit. 
Discounted pizza in Liberec is not the best thing 
There are a lot of discount websites but consumers cannot always rely on getting what was promised. 
A consumer bought a voucher for a pizza in Liberec and he did not manage to have the pizza despite the voucher was supposed to be valid for two months. 
He did not manage to reserve a term at the restaurant for no date at all because the restaurant’s operator kept claiming that the restaurant was always full. The consumer turned to the discount website which accepted his claim and returned the money and promised to terminate the cooperation with the respective entrepreneur. 
Despite the discount website was very generous, the Czech Trade Inspection Authority will deal with the case. Preliminary information indicated that the service provider who did not allow the consumer to consume the properly paid pizza could have used an ččunfair commercial practice for which the fine may amount to 5 million CZK. 
Send the cheeky doorstep sellers away
The Czech Trade Inspection Authority warns consumers against doorstep sellers of a washing powder, supposedly representing the Univers company. They go to flats and houses in Liberec, they ring bells and when somebody opens to the door, they start telling a made up story that the washing powder was ordered by someone from the household. Before the inhabitant of the household realises anything, the washing powder package is in his hands together with a card informing only about the Univers company website. No other information is provided. The seller demands 1,200 CZK for the washing powder on the spot and after he receives the amount, he leaves without having given any bill of purchase. 
In case that the surprised consumer defends claiming that nobody ordered anything or that he wants to withdraw from the contract, the seller threatens that “the legal department” will be involved and asks for the return of the goods by mail commercial package. He claims that the amount will be reduced by 250 CZK due to the “abolition of the registration”. 
The Czech Trade Inspection Authority considers such practice as unacceptable and recommends consumers not to accept anything and not to pay for any unordered goods. In case they cannot check the truthfulness of the doorstep seller’s information by the respective member of the family, they should ask the doorstep seller to come at another time when the supposed client will be present. They are not obliged to let anyone enter the flat. In case that this happens and the seller refuses to leave, it is necessary to call the police. 
Double-check unknown e-shops
The CTIA inspectorate in Hradec Králové checked the e-shop www.domaci-technika.eu on the grounds of several consumers’ submissions. The consumers complained that the goods were not delivered after the requested amount had been paid and the money has not been refunded. 
The inspection at the entrepreneur KB showed that the e-shop was founded by an unknown person. The personal data of the entrepreneur were misused and were stated as contact details of the e-shop’s operator at the website. The suspicion was confirmed by the Police of the Czech Republic. The fraudulent conduct of an unknown person is the objective of further investigation of the Police. We recommend consumers to properly check e-shops in advance before making a purchase. In case that they become victims of a fraud, they should announce it to the nearest police station. 
Fakes of glass with the trade-mark Versace were deceitful 
An extraordinary control action was held in the centre of Prague on December 18, 2012, and was focused on products marked with the trade-mark Versace including various types of products made of glass which are often the object of interest of tourists. Because the control action was supposed to start in all the previously selected shops at once, it was also necessary to invite employees of other inspectorates of the CTIA. 
Forty-two inspectors checked glass in 19 shops in the Prague centre and took totally 600 fakes. The owner of the intellectual property rights would lose almost 5 million CZK if these products were sold. Administrative proceedings will be launched with the selling subjects for damaging consumers and using unfair commercial practices. 
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