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	PRESS RELEASE


CTIA: Sellers get fines for their discounts

(Prague, January 10, 2013) Abidance with the obligations when selling goods in retails and discount actions is monitored by the Czech Trade Inspection Authority during the whole year. By the end of the past year, the CTIA focused on sale of goods for action prices in chain stores. In an extraordinary control action, the inspectors checked 296 workplaces offering “goods in action” and found breaches of obligations in almost 40% of them. “These discounts are not always real and consumers are not always properly informed. This is why the inspections of sales actions continue in January when vendors try to empty their stockings for new goods before the new season,” says Marek Pickar, the Acting Director General of the Czech Trade Inspection Authority. 
In the period from November 12, 2012, to December 7, 2012, an extraordinary control action was carried out and focused on offering and selling goods for action prices in various types of stores. Individual inspections were scheduled for the time when the respective discounts started. In the frame of the control action, totally 296 inspections were carried out and abidance with the Act on Consumer Protection and other legal regulations in the surveillance competence of the CTIA was checked. 
	Controls

	Inspectorate
	Number of controls
	With findings
	Findings in %

	
	
	
	

	Středočeský and Prague
	39
	9
	23.1%

	Jihočeský and Vysočina
	19
	14
	73.7%

	Plzeňský and Karlovarský
	58
	30
	51.7%

	Ústecký and Liberecký
	32
	13
	40.6%

	Královéhradecký and Pardubický
	95
	27
	28.4%

	Jihomoravský and Zlínský
	25
	14
	56.0%

	Moravskoslezský and Olomoucký
	28
	10
	35.7%

	Total
	296
	117
	39.5%


Out of the total number of 296 controls, breaches of generally binding legal regulations were found in 117 cases (i.e. 39.5%). 

Taken restrictive actions and sanctions
In the frame of the control action, bans on sale of 106 pieces of products that failed the requirements for product placement in the market were imposed. The total value of the banned goods amounted to 19,654 CZK. Ban on use of 2 pieces of measuring tools with no valid certification was also imposed. 
With regard to the fact that the administrative proceedings are still in progress, the overall amounts of fines for the breaches of obligations have not been calculated, yet. 
Detected breaches of the Act on Consumer Protection 

Section 3 was the most frequently breached in the frame of the Act No. 634/1992 Coll. on Consumer Protection. This section imposes a set of sellers’ obligations in terms of the fairness of sale of products and provision of services. Inspectors found breaches of these obligations in 68 cases.
Another frequent deficiency was the obligation of the provision of section 12 of the Act on Consumer Protection when sellers failed the obligation to inform the consumer about the price of the products sold or services provided in compliance with the pricing regulations. Breaches of this provision were found in 43 cases. 

The use of unfair commercial practices, i.e. breach of section 4, was proven in 23 cases.

Sellers failed to show the products on consumer’s demand in 12 cases. 
Conclusion
The results of the control action aimed at the abidance with the information obligations concerning the price and other related provisions of the Act on Consumer Protection when offering and selling discounted goods have confirmed the results of the annual inspections focused on discount actions. The rate of the breaches detected in the individual quarters of the year range from 34% to 38%. The rate of findings within the extraordinary control action ranged almost to 40%. 
Retail actions launched by chain stores and smaller businesses immediately after Christmas are very popular among consumers. However, the pre-Christmas inspections proved that not every discount is favourable. 
The Czech Trade Inspection Authority recommends consumers: 
· Check whether the billed price of goods after discount complies with the information provided before the purchase (sometimes the goods are offered with a certain discount but indeed the products with such discount or price are not on sale at all or the assortment on sale is significantly limited when compared to the overall offer)
· Compare the discounted price with the original price (the discounted price not always corresponds with the advertised rate of price reduction and thus the discount is lower than declared by the seller)
· Require the information about the discounted price in crowns and not in percentage (the obligation to inform about the price is breached by some sellers who mark the goods only with the information in percentage and inform the consumers about the price only at the counter. The discount expressed in percentage is allowed only within retails of a strictly defined assortment in compliance with the requirements of the legal regulations)
· Compare prices of goods also with other sellers (in order to reduce the risk that the consumer would pay for a fictive discount when the price had been supposedly increased by the seller and discounted by the same amount again in order to be marked on the price tag as discounted)
· Require the bill of purchase (in order to avoid problems when enforcing your consumer rights in case of a claim) 
· Don’t be afraid to enforce the right to claim a potential defect in discounted goods purchased without any obvious defects (the usual guaranty period applies to discounted goods as it does to the ordinary goods in case that the discount was not provided because of a concrete defect which must be marked by the vendor in the bill of purchase).
· Claim their rights directly by the seller or to file a suggestion to control to the CTIA (via the electronic filing system on www.coi.cz) 
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