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	PRESS RELEASE


Discounted purchases – one third of sellers breached law 

(Final report of 2012)

(Prague, January 31, 2013) The time of winter sales has come and discounts provided on anything are simply everywhere. The inspectors of the Czech Trade Inspection Authority continuously monitor these vendors’ activities and in 2012 they checked totally 2,948 supermarkets and hypermarkets operated by chain stores, hobbymarkets,  both larger and smaller shops, boutiques, and other premises including e-shops offering sales or action discounts on goods. Last year, more than one third of the checked vendors (36.4%) breached the obligations as provided by the legal regulations and fines amounting to more than 5.5 million CZK were imposed. Most findings – more than double of the national average was detected in the South Bohemian Region (Jihočeský kraj) and the region of Vysočina. Vendors in Prague and Central Bohemia (Středočeský kraj) were significantly below the average. 
In the period from January 1 to December 31, 2012, totally 2,948 inspections were carried out with focus on offers and sales of goods for action prices and on goods in seasonal discounts. Abidance with the Act on Consumer Protection and other legal regulations in the surveillance competence of the Czech Trade Inspection Authority was checked. 
	Results of the controls

	    Inspectorate
	Number of controls
	With findings
	Findings in %

	
	
	
	

	Středočeský and Prague
	587
	129
	22.0%

	Jihočeský and Vysočina
	262
	170
	64.9%

	Plzeňský and Karlovarský
	549
	222
	40.4%

	Ústecký and Liberecký
	404
	134
	33.2%

	Královéhradecký and Pardubický
	492
	174
	35.4%

	Jihomoravský and Zlínský
	250
	89
	35.6%

	Moravskoslezský and Olomoucký
	404
	154
	38.1%

	Total
	2,948
	1,072
	36.4%


The inspections were carried out on the whole territory of the Czech Republic and concerned all types of offers and types of sale of goods and provision of services including e-shops. Breaches of generally binding legal regulations were detected in 1,072 of 2,948 controls, i.e. 36.4%. 
Actions taken and sanctions imposed
During the annual control action, ban on sale of 7,731 pieces of products were imposed because these products failed the requirements of special legal regulations, e.g. they were not marked properly or they were not accompanied with the obligatory information. The value of the banned goods amounted to 1,473,853 CZK. 
The inspectors imposed bans on sale on 124 pieces of uncertified measuring tools until remedy. 

958 fines totally amounting to 5,549 CZK were imposed on the grounds of the breaches of generally binding legal regulations. 
Detected breaches of the Act on Consumer Protection 

The Act No. 634/1992 Coll. on Consumer Protection was most frequently breached within discounts and sales actions:
· Breaches of the obligation to inform the consumer about the price of the sold products or provided services (section 12) – 393 cases (27.1% of all the detected infringements)
· Failures to meet the information obligations when offering and selling products and services (sections 9, 10, and 11) – 320 cases (22.1%)
· Unfairness when selling products and providing services (section 3) – 290 cases (20.0%)
· Use of some unfair commercial practices (sections 4, 5 and 5a) – 93 cases (6.4%)
Breaches of other legal regulations were found in 191 cases, i.e. 13.2% of all the findings. 
Conclusion
The results of the inspections of sales and action discounts in 2012 again confirmed that when purchasing discounted goods or services, consumers are permanently harmed by traders – especially the Act on Consumer Protection is still breached, namely in every third shop on average. Mostly, consumers were not informed properly about the prices of the discounted goods or services or they didn’t receive the obligatory information. Breaches of the fairness of sale and the use of unfair commercial practices were among the frequent findings. 
The Czech Trade Inspection Authority recommends consumers to be watchful when searching for discounted products and to compare the prices of the discounted goods and services offered by a concrete vendor with his competition. This is the only way to find out whether the discounts are fictitious or whether the purchase is really as beneficial as it seems. 
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