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	PRESS RELEASE


Unfair commercial practices dominate presentation events
(Interim report of the first quarter of 2013)

(Prague, April 18, 2013) “We have seen an increase in the use of unfair commercial practices at presentation events after we evaluated the results of the inspections carried out in the first quarter of the year,” summarized Vladimír Velčovský, the Director General of the Czech Trade Inspection Authority. Mr. Velčovský condemned the repeated forms of consumer rights infringements from which mostly senior participants suffer. The infringements especially relate to fictional prizes which winners have to pay for as well as the so called VIP club cards or member cards. “These practices against the trusting seniors deserve the maximum amounts of fines. Within the recent weeks, we have also suggested abolitions of three trade licenses in the following cases: 1. Česká reklamní společnost, Czech Reisen and the entrepreneur František Tůma seated in Prague. But there may be others to come,“ added the Director General. The CTIA detected breaches in more than 80% of the controls and imposed fines amounting to 5.4 million CZK. 
In the first quarter of 2013, totally 113 controls were carried out in the frame of the control action within which the CTIA officers were checking the conditions of goods sale at presentation events. Special attention was paid to various forms of unfair commercial practices, including aggressive practices which are considered very serious breaches of the Act on Consumer Protection. All available means were used to prove the unlawful conduct at presentation events, i.e. the sale away of business premises. 
The inspections were carried out in various ways: by a direct inspectors’ participation in the presentation events, on the ground of a consumer’s suggestion to check the respective documents just like contracts, product documentation and so forth, or with the help of direct participants’ testimonies in case of suspicions that the unfair commercial practices had been used during the presentation events. 
Breaches of the generally binding legal regulations were detected in 92 of 113 controls, i.e. 81.4%, although not in all of the cases the breaches related to the use of unfair commercial practices. Consumers’ submissions significantly contributed to the planning of the checks, for example when it came to the information about the date and time of the individual presentation events. During the first quarter of the year, the CTIA accepted totally 132 consumers’ submissions relating to the presentation events. 
	Controls

	Inspectorate
	Total number of controls
	Controls with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	44
	38
	86.1%

	Jihočeský and Vysočina
	11
	9
	81.8%

	Plzeňský and Karlovarský
	13
	11
	84.6%

	Ústecký and Liberecký
	18
	12
	66.7%

	Královéhradecký and Pardubický
	15
	12
	80.0%

	Jihomoravský and Zlínský
	7
	6
	85.7%

	Moravskoslezský and Olomoucký
	5
	4
	80.0%

	Total
	113
	92
	81.4%


Taken actions and applied sanctions
The societal hazards of the proven breaches of the legal regulations at presentation events were reflected in the amounts of fines. The organizers of the presentation events were lawfully imposed totally 37 fines amounting to 5,355,000 CZK in the respective period of the year. 

Besides the imposed fines, suggestions to removal of the trade licences to three subjects who organize presentation events were submitted to the appropriate trade licensing offices. The suggestions concerned the following subjects: 1. Česká reklamní společnost, Czech Reisen and the entrepreneur František Tůma from Prague (the first suggestion concerned the Beck Czech company, which has changed its name to Beck Europe). The names of the companies and the amounts of fines are available in the attachment “Overview of fines lawfully imposed in the first quarter of the year”.

Detected breaches of generally binding legal regulations
The breaches of the sellers’ obligations as provided by the Act on Consumer Protection were the most frequent infringements. Most of these breaches related to the proven use of some of the forms of the unfair commercial practices (51.7%), including the aggressive practices, when the impression was created that the consumer won a prize or would win a prize if he acted in a particular way, despite the fact was that no such prize or advantage ever existed or it was reachable only after the consumer paid a certain amount of money. 
The CTIA officers spotted the unfair commercial practices especially when incorrect or untruthful information was provided about the offered products, their price and the purchase conditions and also in cases of failures to provide proper information about the right to withdraw from the contract concluded away from business premises in writing and without any reason in the legally stipulated time period. These are still the most frequently used unfair commercial practices in the frame of the sale away from business premises. 
The same as in the previous periods, deficiencies were found in the field of provision of information about how to exercise the liability rights for defects of the purchased item, including the conditions for asserting the contradiction with the sales contract (ca. 10% of findings) and within the claims procedure (6%). 

Some cases of findings at presentation events
The use of aggressive commercial practices was detected at a presentation event in Olomouc: Seven selected participants/consumers were promised to receive a set of products free-of-charge (memory pillow, induction cooker or steamer and 2 bed sets consisting of blankets and pillows), but the condition to get these presents was to purchase one set of a pillow and a blanket amounting to 9,900 CZK.

The use of unfair commercial practices and the breach of the Act on Technical Requirements for Products at a presentation event in Cheb: The participants didn’t receive the products that were promised in the invitation to the event. The buyers were not informed about the conditions of the withdrawal from the contract of purchase without giving any reason and any sanction in the legally stipulated 14days period. The buyers were not informed about the prices of the offered products in compliance with the Act on Consumer Protection, and the offered kitchen dishes were illegally labelled with the CE marking of conformity. 
The use of the unfair commercial practices detected at a presentation event held in Brno: A contract of purchase included a provision according to which the consumer took into consideration and confirmed with his signature that at the moment of the contract conclusion and on his request a VIP card was activated after his agreement. According to the contract, the consumer also took into account that deactivation of the VIP card, applicable in case that this contract of purchase is terminated (by withdrawal or in any other way) is charged with the amount of 8,000 CZK. The amount was claimed to represent the compensation of the supplier’s costs connected with the deactivation of the VIP card. The consumer was claimed to be obliged to pay the amount to the supplier via a postal order or a bank transfer within 14 days from the day on which the contract terminated. Further in the contract it was stated that the consumer must withdraw from the contract in writing and address the withdrawal to the hands of the supplier at his delivery address within the period of 14 days from the contract conclusion or without giving any reason within 1 month from the contract conclusion in case that the supplier didn’t deliver the product to the consumer. However, the seller failed to inform the consumer about the right to withdraw from the contract in the respective period without any sanction. 
The European Consumer Centre warns against presentation events organized at tours to foreign countries: Lately, more and more Czech seniors turn to the European Consumer Centre asking how to withdraw from a contract concluded at a “sightseeing” tour in Turkey where they participated in presentation events of local vendors who offered overcharged carpets or jewels. These consumers also ask how to enforce their other rights in the countries out of the European Union. “The advice is clear – do not participate in such tours or potentially do not buy anything there. The goods are of poor quality and overpriced and it is very difficult to enforce any rights when shopping out of the EU,” warns Tomáš Večl, the Director of the European Consumer Centre Czech Republic operating by the Czech Trade Inspection Authority. Please note that the ECC cannot assist consumers in their claims against traders seated in non-EU countries. 
Conclusion
The results of the controls carried out in the first quarter of 2013 confirmed the long-term findings of the Czech Trade Inspection Authority, namely the fact that the pressure on participants of the presentation events increases and that these events belong to the most problematic forms of sale on the territory of the Czech Republic. Above all, the share of the proven cases of unfair commercial practices, including aggressive practices, has risen. Consumers are misled already in the invitation leaflets, then at the presentation events, and then in the contracts in which they are provided deceitful, untruthful or absolutely no information about the contract terms and condition or about the goods as such. This is the reason for the CTIA to increase the amounts of fines imposed to the companies that repeatedly breach their obligations as provided by the legal regulations and to suggest abolitions of trade licenses.
The Czech Trade Inspection Authority will still participate in various activities aiming to increase the consumers’ legal literacy at its own discussions and lectures and also in the preventive events related to the documentary called “Šmejdi” (Bastards).
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