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	PRESS RELEASE


More inspections of e-shops – less discovered violations   

(Partial report for 2nd quarter of 2013)
(Prague, July 30, 2013) Due to its progressive development and the constantly growing proportion in market turnover, e-commerce belongs within spheres continuously monitored and inspected by the Czech Trade Inspection Authority. Subjects entering the e-market in the position of vendors and providers of services are among the inspected persons that most often breach obligations stipulated by respective legal regulations. “The aim of the Czech Trade Inspection Authority is to find and inspect these subjects, alert to discovered violations, and enforce the remedy of inadequacies. Although we increased the number of inspections of e-shops by almost one third in the 1st quarter of 2013 compared to the same period in 2012, the ratio of violations decreased by more than 5 percent. I see that as a positive sign, even though 515 fines amounting to 3.4 million CZK were imposed within this period. E-shops are the future and, therefore, it is necessary that they respect the law as well as consumer rights,” said the Director General of the CTIA Vladimír Velčovský.  

The aim of the year-long continuous inspection project focused on e-commerce is to monitor the retail of goods and services via the internet, and to subsequently eliminate undesirable conduct by vendors which could have a negative impact on consumers and their trust in this form of commerce. 

In the period of April 1 to June 30, 2013, CTIA inspectors performed 385 inspections in total. They focused mainly on the fulfilment of obligations resulting for vendors from the Act on Consumer Protection (Act No. 634/1992 Coll.) and other generally binding legal regulations, the compliance with which the Czech Trade Inspection Authority supervises.  An overview of inspections and their results according to individual inspectorates is showed in the following table: 
	Results of inspections of e-shops in the 2nd quarter 

	Inspectorate
	number of inspections  
	inspections with findings 
	discovered violations in%

	
	
	
	

	Středočeský and Prague 
	74
	63
	85.1%

	Jihočeský and Vysočina
	51
	24
	47.1%

	Plzeňský and Karlovarský
	40
	29
	72.5%

	Ústecký and Liberecký
	41
	32
	78.1%

	Královéhradecký and Pardubický
	32
	29
	90.6%

	Jihomoravský and Zlínský
	71
	62
	87.3%

	Moravskoslezský and Olomoucký
	76
	63
	82.9%

	In total
	385
	302
	78.4%


Breach of generally binding legal regulations was discovered in 302 inspections (i.e. 78.4% from the total number of performed inspections). 

Also in this quarter, the high rate of inspections with discovered violation of one or more provisions of particular law cannot be considered to be an objective image of the general situation in the sphere of e-commerce in the Czech Republic. The reason for the large number of discovered violations is the fact that Czech Trade Inspection Authority inspections specifically target vendors where violations of generally binding legal regulations can be assumed, either based on notifications from consumers or based on the Authority’s own monitoring activity. Results of these inspections imply that there is a general improvement occurring with this form of trade, even though it is very slow.  

Imposed measures and sanctions 
Based on breaches of obligations discovered by inspectors within controls of the compliance with generally binding legal regulations, 269 fines amounting to 1,788,000 CZK were lawfully imposed on operators of e-shops in the monitored period. Further investigations have not been completed yet.   

Discovered breaches 
As in previous periods, the most frequently discovered violation was the violation of obligations stipulated to vendors by the Act on Consumer Protection (Act No. 634/1992 Coll.), while most discovered inadequacies are characteristic for sale through the means of electronic shopping – i.e. mainly e-shops. 

Most frequently – in 236 cases (44.8% inspections) - inspectors proved a violation of the prohibition to use unfair commercial practices - deceitful commercial practices in particular. In most cases this concerned the failure to provide information stipulated by law, or provision of incomplete or misleading data concerning the vender, conditions of conclusion of a contract, or claiming of rights resulting from a contract.
A second regulation repeatedly breached by online vendors was the obligation to duly inform consumers on rights of purchasers during complaints (i.e. on conditions concerning the exertion of rights resulting from liability for defects of products and services, including conditions concerning contradictions with the contract of purchase). These violations were discovered in 35.3% of controls. Other provisions of the Act on Consumer Protection, besides compliance with formal requirements for complaint procedures, were breached by e-shops only on a small scale. There was, however, one case of consumer discrimination when an e-shop operator imposed limitation on the purchase right to persons older than 18 years, even though such limitation was not justified for the respective assortment.      

In the second quarter, inspectors also focused their attention on the offer of counterfeits (infringing on intellectual property rights) during the sale of goods over internet. A violation of the prohibition to use unfair commercial practices concerning the offering of goods infringing certain intellectual property rights was discovered in 9 cases.  

Conclusion
Results of inspections of e-shops in the 2nd quarter of 2013 again showed that this sphere of commerce in the Czech Republic is connected with the violation of consumer legislation in more than three quarters of cases. With regard to the development of e-commerce through social networks, the Czech Trade Inspection Authority has been preparing, besides controls of classic e-shops or auction servers, a complex of systemic solutions to improve the current situation, beyond just the level of supervision. One of the reasons for the necessity to support the sale of goods through means of distance communication is the fact that it is a monitored developing market area that has a priority within the entire European Union. The Czech Trade Inspection Authority will further pay attention to the enhancement of the culture of sales and cleanliness of this market.      
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