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	PRESS RELEASE


Sales demonstration events
(Continuous report of 3rd quarter of 2013)

(Prague, October 31, 2013) Inspections of sales demonstration events also continued in 3rd quarter of 2013. As from the start of the year, the Czech Trade Inspection Authority has inspected a total of 292 sales demonstration events or sales contracts concluded at such events and detected shortcomings in 213 inspections. A total of 133 fines amounting to 18.8 million CZK were imposed within the respective period. Appropriate trade licencing offices cancelled trade licences of four companies organizing sales demonstration events based on suggestion by the Czech Trade Inspection Authority. Other suggestions concerning serious and repeated breaches of laws are under preparation. As from January 2014, the amendment of the Inspection Code will allow surveillance authorities to use audio and video recordings as proof of evidence within administrative proceedings which is to increase effectiveness of inspection. “Inspection results of 3rd quarter of 2013 don’t stem from decreased inspection activity, but from lower number of sales demonstration events. A number of unfair companies reduced or terminated their activities in the respective business field under the pressure of surveillance authorities. Unfortunately, a number of claims of the state as well as consumers have remained after all. It is mostly seniors who have to enforce their rights within court action,” said Vladimír Velčovský, the Director General of the Czech Trade Inspection Authority. 

In the period of July 1 to September 30, 2013, a total of 77 inspections were carried out in order to check conditions of sale of products and provision of services within sales demonstration events. Special stress was again put on detection of various forms of unfair commercial practices, including aggressive commercial practices that are prohibited by law. Use of such practices towards participants of sales demonstration events, especially seniors, is continuously monitored and subsequently penalized by the CTIA. Inspection workers have had to deal with new ways of inviting potential clients when many organizers sent personal invitations to sales demonstration events or invited their clients by phone. This also influenced the number of inspections carried out within the respective period. With regard to the situation, besides direct inspections at sales demonstration events inspectors also carried out different inspections, e.g. based on documentation provided by consumers with the use of witnesses from sales demonstration events. 
	Results of inspections of sales demonstration events – 3rd quarter of 2013

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	31
	19
	61.3%

	Jihočeský and Vysočina
	4
	2
	50.0%

	Plzeňský and Karlovarský
	7
	4
	57.1%

	Ústecký and Liberecký
	10
	6
	60.0%

	Královéhradecký and Pardubický
	7
	2
	28.6%

	Jihomoravský and Zlínský
	7
	6
	85.7%

	Moravskoslezský and Olomoucký
	11
	4
	36.4%

	Total
	77
	43
	55.8%


Out of the total number of 77 inspections, violations of generally binding legal regulations were detected within 43 inspections, i.e. 55.8% - however, not all of them related to breach of the ban to use unfair commercial practices, which was the case within previous periods. 
Taken action and sanctions
Fifty fines amounting to 7,446,000 CZK were lawfully imposed to organizers of sales demonstration events for proven breaches of obligations as stipulated by generally binding legal regulations. (Note: In the third quarter of 2013, some fines imposed in the previous period came into force.) The amounts of imposed fines corresponded with social significance and impact of the detected breaches of the Act on Consumer Protection concerning consumers who concluded sales contracts within sales demonstration events. 
Breaches of the Act on Consumer Protection and other legal regulations
Most frequently, breaches of obligations stipulated to sellers by the Act No. 634/1992 Coll. on Consumer Protection were detected. Most breaches – 60.7% - concerned use of certain forms of unfair commercial practices, including aggressive commercial practices. 
· Deceitful commercial practices (47.0%), consisting especially of provision of inaccurate or even untruthful data about offered products or tours as well as their price and conditions under which they can be purchased, were the most frequently detected unlawful conduct. Furthermore, sellers failed to provide proper information about consumer’s right to withdraw from the contract in writing without giving any reason and without sanctions in case that the contract was concluded away from business premises. 

· Proven aggressive commercial practices (6.1%) consisted of creation of false impression that consumer won or would win if he acted in a certain way despite in fact no such prize or advantage ever existed or winning such prize would require spending a lot of money or other costs. 
· Other shortcomings – to smaller extent – were also detected in terms of provision of obligatory information about conditions for exercising liability rights for defects of purchased products, including conditions for exercising contradiction with the sales contract (7.6%), as well as within informing consumers about prices of offered products and services (7.6%). 
· There were three specific cases of consumer discrimination (4.5%) when seller unreasonably determined an age limit for participation in organized exhibition tours.
· Other generally binding legal regulations were breached by 9 inspected subjects (13.6%). 

Certain unfair commercial practices used against participants of sales demonstration events
At a sales demonstration event, an offer of a six-day tour to Italy with an overnight stay in Korutany, Austria, was presented as a product of a Swiss company offered through its exclusive representative in the Czech Republic. Contract concluded within inspection purchase failed to comply with obligatory belongings of travel contract because it didn’t contain location, category or level of accommodation, type and characteristics of transport mean and information on breakfast was missing. 
Within sale of apparatus for reflexion massage, inspected person presenting the product falsely informed consumer that the offered product is a professional healing apparatus. Consumer was repeatedly assured about its healing effects, however after he subsequently read instructions for use, it was found out that the offered apparatus is no medical device which was even not declared in the concluded contract of purchase. 
Within an offer of a tour to a centre of cheese production in Loštice, organizer informed about the tour’s programme in a leaflet, however, he failed to inform that a sales demonstration event is included within the tour. The information is very important to a consumer deciding about whether to participate in such tour or not because such sales event significantly influences time schedule of such tour. 
Conclusion
Results of the inspections of sales demonstration events carried out in the past period have confirmed that it is convenient combining various forms of inspections of organizers of sales demonstration events. Such inspections are carried out through personal presence of inspectors at sales demonstration events, inspections of concluded contracts and accompanying documentation as well as questioning of witnesses, i.e. direct participants of sales demonstration events. Furthermore, active inspection and sanction policy of the Czech Trade Inspection Authority was significantly supplemented by media and information campaigns for consumer public. At present, second series of lectures and seminars given by CTIA employees and organized by the consumer association TEST is held at present with the aim to contribute to further increase of legal literacy of consumers. Such preventive activities should increase the effectiveness of the combat against unfair commercial practices within sales demonstration events. New legislation is expected to be implemented based on government suggestions to reinforce notification obligations of organizers of sales demonstration events. 
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