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	PRESS RELEASE


Consumers still deceived at sales demonstration events
(Partial report of 1st quarter of 2014)

(Prague, May 6, 2014) In the monitored period, detected violations of the Act on Consumer Protection didn’t significantly change when compared with the previous year. Consumers were again deceived by incorrect or untruthful data about offered products and excursions as well as conditions under which it is possible to purchase respective items. Sellers kept declaring unproven positive effects of offered products on consumers’ health which was assessed as the use of unfair commercial practices. New violations of law concerned failure of events’ organizers to provide all necessary information in invitations as well as provision of untruthful information to consumers about products to be promoted, offered, sold or provided at the event. Some vendors failed the obligation concerning announcement of organization of such event to the Czech Trade Inspection Authority while others announced such event but didn’t organize it indeed. Within 186 inspections, CTIA inspectors detected shortcomings in 120 cases. A total of 42 fines amounting to almost 4.5 million CZK came into force and tens of other administrative proceedings are still in progress. Rate of social danger stemming from the breach of law as well as impact on consumers has always been reflected in the decision concerning the amount of fines. 
From January 1 to March 31, 2014, CTIA inspectors focused on inspections organized at presentation events and newly also on abidance with the announcement and information obligations stipulated to organizers of sales demonstration events by the amendment of the Act on Consumer Protection. Inspectors checked conditions of selling products and offering services within sales demonstration events. Besides special attention traditionally paid to various forms of unfair commercial practices, including aggressive practices, they also inspected fulfilment of the new announcement obligation related to organization of such events. Within 186 inspections, CTIA inspectors detected shortcomings in 120 cases, i.e. 64.5%. 
	Sales demonstration events – inspections of 1st quarter 2014

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	42
	34
	81.0%

	Jihočeský and Vysočina
	17
	9
	52.9%

	Plzeňský and Karlovarský
	26
	10
	38.5%

	Ústecký and Liberecký
	38
	25
	65.8%

	Královéhradecký and Pardubický
	24
	20
	83.3%

	Jihomoravský and Zlínský
	12
	6
	50.0%

	Moravskoslezský and Olomoucký
	27
	16
	59.3%

	Total*
	186*
	120
	64.5%


*) Inspections that were still open by March 31, 2014, were not included in the overall number of inspections.
Compliance with legal regulations was monitored and inspected in several ways: most frequently by direct participation of inspectors at a sales demonstration event, further by inspection of documentation requested or sent by a consumer in a suggestion to inspection and in some cases also by evaluation of witnesses, participants of sales demonstration events.
Detected violations of the Act on Consumer Protection and other legal regulations
In the 1st quarter of 2014, the structure of shortcomings detected within sales demonstration events did not significantly differ from the previous period. Sellers kept breaching provisions of the Act No. 634/1992 Coll. on Consumer Protection in the following significant ways:
· They used unfair commercial practices when providing deceitful, i.e. incorrect or untruthful data on offered products and excursions or conditions under which it is possible to purchase respective products, and they also provided information about unproven positive effects of offered products on the health of consumers (52 findings);
· With the help of aggressive commercial practices, they again tried to force consumers to conclude a sales contract. They usually made a deceitful impression that the consumer won or would win a prize if he acts in a certain way although he got no prize or advantage indeed. On the contrary, consumer had to pay a certain amount of money in order to be entitled to fictional bonuses (10 cases);
· They didn’t provide accurate information about the extent, conditions and manner of exercising liability rights concerning defects (6 cases);
· They failed the obligation stipulated by the amendment of the Act on Consumer Protection – they failed to announce to the Czech Trade Inspection Authority that they would organize such event at least 10 working days in advance or such announcement included untruthful or incomplete data. Some organizers also tried to avoid the obligation when organizing so called degustation and presented these events as “Pig-slaughtering feast”, „Gourmet show“ or „Degustation of herbs“. In fact, most of the event concerned presentation of various household appliances such as dishes, vacuum cleaners and so forth (103 findings); 
· In invitations sent to consumers, sellers (or another person organizing the event) did not provide proper information about products to be sold at the sales demonstration event – it mostly concerned untruthful or incomplete information about products to be promoted, offered, sold or provided, or the organizer of the event was not identified at all or identified insufficiently (59 breaches);
· Inspectors proved violations of other legal regulations in the total of 25 cases. 

Imposed measures and sanctions
In the 1st quarter of 2014, 42 fines amounting to the total of 1,475,000 CZK were lawfully imposed for the detected breaches of generally binding legal regulations within the inspections related to organization of sales presentation events. Other administrative proceedings are still in progress. Rate of social danger stemming from the breach of law as well as impact on consumers has always been considered in the decision concerning the amount of fines. 

Conclusion
Results of the inspections of 1st quarter of 2014 proved that legislative measures taken in the area of sales demonstration events are avoided or directly violated by some organizers. Since the amendment of the Act on Consumer Protection came into force, the total of 33 organizers has announced more than 8,200 sales demonstration events to the Czech Trade Inspection Authority. However, there are still numerous untraceable companies that don’t assume letters from consumers nor goods returned within the withdrawal period. But most frequently, they accept the goods but don’t react to the withdrawal from the contract and don’t return the paid amount even if the customer repeatedly asks for it. 

Consumer is subsequently forced to enforce his rights in court proceedings, which is a big problem especially for seniors above 70 years of age. Another reason is a frequent change of names of companies, their seats as well as their owner or responsible person towards who the consumer wants to enforce his rights. An example is a company that changed its seat, owner and company executive three times in the period from September, 2013, to March, 2014.
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