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	PRESS RELEASE


Don’t underestimate prevention!

(Prague, October 8, 2014) Stricter laws, frequent inspections and high fines imposed for violations of legal regulations are not the only means eliminating unfair commercial practices. Consumers should know their rights, how to use them and how to defend against illegal conducts of sellers. A series of information lectures and seminars organized by municipality offices not only for seniors shall contribute to such consumer literacy. Experienced officers of the Czech Trade Inspection Authority will share their knowledge from inspection activities and information about consumer rights at these lectures and they will also answer possible questions and advise how to defend against promises concerning virtual prizes, presents and other fictitious advantages offered by “traders with human trust”. First actions focused on prevention and raise of legal literacy of consumers were carried out late August and continued during September. Those who are willing to attend future lectures can ask at their municipality offices about the dates and venues where the events would be held. 
Towns and villages all across the country in cooperation with the Czech Trade Inspection Authority organized information lectures, discussions and seminars intended especially for consumers of senior age who most frequently become victims of unfair commercial practices, including aggressive practices of various vendors. The goal of such events is to inform all participants about their consumer rights. Every consumer has the right for true information about offered product or service, its price, mean of payment and also the rights to be informed about the possibility to withdraw from the contract, including rights stemming from defective performance. However, organizers of presentation sales events and door-step sellers don’t comply with these rights and hence consumers get in troubles, often including debt traps. Participation in such information events co-organized by the CTIA is free-of-charge and every participant has the possibility to ask about issues related to trade and services, i.e. selling, claims procedures and consumer problems. 
Lately laws have become stricter concerning information obligations stipulated to organizers of presentation events both towards consumers and surveillance authorities and in the consequence, CTIA inspectors have discovered several new ways how vendors deceive consumers. Besides the fact that consumers are promised to get non-existent advantages, organizers act on behalf of known companies or use somebody else’s identity in order to deceive consumers. And once they use unfair commercial practices and tricks towards senior who are the most vulnerable group of inhabitants and who sign unfavourable contract concerning overcharged goods of services at a presentation sales event, such conduct is not only in contradiction with law but it is also immoral. The following experience of inspectors of the Czech Trade Inspection Authority describe how some vendors act in order to make consumers sign such unfavourable contracts. 
You won – but invite us to your place! 

One of the ways how organizers of presentation sales events try to get to consumers’ privacy (as well as to their money) and at the same time to avoid difficulties connected with inspections by the Czech Trade Inspection Authority, is a so called “prize with advice”. The respective procedure is as follows: 
All starts with a phone call when the telephonist is familiar only with the phone number, but not the name of the respondent. Despite the respondent is informed about his number having been drawn and about him having “won a bonus”, in order to get the “prize” he has to tell his name, address and contact details, invite his partner or several other people to a so called “one-hour lecture” which shall be held at his place. 
Consumer’s offer to take over the “free bonus” at the company’s premises is refused because the bonus can be gained under the condition of the advisory session to be held together with other participants at consumer’s place. In case that the consumer agrees with the advisory session, he should count on with not one, but at least two hours of brainwashing about “how to keep good health”. And what will the result be? More vulnerable consumers sign a contract on purchase of goods amounting to several tens of thousands Czech crowns paid in cash or on credit. And they receive a “present” for it!
The risk for the consumer is that such sales event doesn’t have to be announced to the Czech Trade Inspection Authority. Consumer still has the right to withdraw from the contract or contracts within 14 days, but it can be that later he finds out that he doesn’t know where to submit the withdrawal because addresses in the contract don’t match with reality and letters sent by mail return because such addressee is unknown for the post office or he moved away.

You got invited to tasting of new product and favourable purchase! 

As from January 2014, amendment of the Act on Consumer Protection requires companies that organize presentation sales events new information obligations towards both consumers and the surveillance body. These obligations are not complied with or avoided by sellers. CTIA inspectors find out that companies fail the obligation to announce their events, invitations don’t include information about what vendors would sell, and sellers claim to give presents from fictitious sponsors. They promise favourable purchases, tasting products from newly opened shops (of course without the shops’ owners knowing). However, the reality is tough: Consumers don’t taste any specialities and there is no favourable purchase of goods for wholesale prices, but classic presentation sales events are held concerning kettles, lamps, massage equipment, and similar products for overcharged prices. Comparable products can be purchased for much lower prices and with the guaranty of fair conduct in any supermarket. 
Reason of the above mentioned practices is that representatives of these anonymous companies are not properly registered and they do their business without trade licence. Unfortunately there is a high number of companies organize presentation sales events that don’t exist pursuit to business registers but that are very active in the market. Their dealers contact consumers of senior age directly in the streets of larger towns and cities and try to get their personal data – names, addresses and phone numbers. They subsequently invite them to anonymous presentation sales events in a local restaurant. 
Rental of premises for presentation sales events is negotiated via phone or e-mail with owners or operators of the facilities. Such e-mails are usually signed by Czech frequent names such as Novák. E-mail address and telephone number are subsequently out of order, so it is impossible to find out who rented the room. Consumers say that at these events contracts are concluded without identification data about sellers or contracts are not available at all despite payments are required. Buyers are promised to receive contracts later, but they never receive them.
If a consumer succumbs to seller’s pressure at a presentation event and concludes a contract without a written agreement, he actually has no chance to withdraw from the contract or claim purchased goods. If a consumer doesn’t know the seller’s identity, he is in a disadvantages position for potential court trial because there is no one to prove violations of law to.
We are ombudsman’s representatives and we will help you get your money back! 

Consumers-seniors have lately faced the following dangerous practice: representatives of some presentation companies who hold information about consumers who already concluded a contract at a presentation events. They pretend to be representatives of a consumer ombudsman or a company that will help consumers enforce their consumer rights. They ask seniors for a meeting and promise them that they would return money paid for overcharged goods. This process always starts with a phone call during which sellers try to make seniors attend an event.

The Czech Trade Inspection Authority warns consumers against these “advisers” – it is another way to gain money from trusting seniors. There is a condition for the “refund of money for overcharged goods from presentation sales events” – seniors should purchase a card amounting to 25.000 CZK that is said to allow consumers to get a valuable tour sometimes in the future. 
CTIA however doesn’t register any case in which anybody got his money back because there is no such EU fund for this purpose. Consumers are again promised to get bonuses in exchange for required advance payments. The goal of such conduct of to make consumers, who seek and expect help and assistance, conclude another unfavourable financial commitment.
As regards advice how to get money back within withdrawal from the contract – such advice can be provided free-of-charge by a number of consumer organizations. However there is a significant difference – such organizations don’t actively contact damaged consumers. Consumer has to do the first step, call a help line or send an e-mail or a letter or make an appointment on the premises of such consumer organization. The same applies to consumer ombudsman – it is necessary to contact him first at a trade licensing office. 
Recommendation from the Czech Trade Inspection Authority:
Don’t respond to phone or personal invitations to “advisory sessions”!
Don’t provide any personal data concerning a “prize hand over”!
Don’t organize any sales event at home – there is a very high risk that you will be exposed to unfair commercial practices by a dealer directly at your place! 

Withdrawal from the contract concluded at home is possible but you may not manage to make it in the legal withdrawal period and you would have to fulfil the contract and financial commitments!
Don’t believe any promises concerning repay of your money and assistance from fake defenders of your interests – they follow only their own interests!
Alert the Czech Trade Inspection Authority about any suspicious presentation sales event!
If you happen to be in a difficult situation, tell your relatives or friends about it and ask a consumer organization for advice!

Don’t attend presentation sales events if the seller and premises as well as the seller’s address is missing in the invitation – it can be an illegal company!

Don’t attend anonymous events. Do not conclude or sign any contracts!
It is impossible to claim your consumer rights, including withdrawal from the contract as well as rights concerning defective performance, in case of a purchase from a fictitious entrepreneur and without contract of purchase! 

Kontakt:
tiskový mluvčí ČOI
                                                            Telefon:
+420 296 366 233  
Mgr. Jiří Fröhlich
                                                            Mobil: 
+420 602 105 376

                                                            E-mail:
mluvci@coi.cz

