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	PRESS RELEASE


Online vendors still deceive consumers
(Partial report of 2nd quarter of 2014)

(Prague, August 29, 2014) Continuous increase concerning number of entities making business on the internet brings permanent findings of illegal conducts of e-shops’ operators towards consumers. However, the Czech Trade inspection Authority uses all legal means to eliminate negative impacts of unfair vendors’ conducts on consumers’ trust in this form of commerce. Results of inspections carried out in the 2nd quarter of 2014 repeatedly proved that a half of inspected e-shops with findings of breaches of laws used unfair, respectively deceitful commercial practices. “Vendors most frequently failed to provide complete, accurate or true information about offered products, business terms and conditions or didn’t provide important information that could significantly influence consumer’s decision concerning conclusion of a contract,” explained Mojmír Bezecný, the Director General of the CTIA. CTIA lawfully imposed 163 fines amounting in total to 1,186,000 CZK during the evaluated period. 
Monitoring of electronic trade via the internet as well as subsequent inspection in cases of suspicion concerning breaches of obligations stipulated in generally binding legal regulations have been the permanent aim of the inspection action of the CTIA. In the period from April 1 to June 30, 2014, in total 219 inspections were carried out focusing especially on fulfilment of obligations stemming from the Act No. 634/1992 Coll. on Consumer Protection and other legal regulations within the inspection scope of the Czech Trade Inspection Authority. During the 2nd quarter of 2014, shortcomings were detected in 175 of 219 inspections which stands for 79.9%.
The number of inspections carried out by individual inspectorates are displayed in the following chart: 

	Inspections of e-shops – 2nd quarter of 2014

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected violations in %

	
	
	
	

	Středočeský and Prague
	45
	37
	82.2%

	Jihočeský and Vysočina
	18
	14
	77.8%

	Plzeňský and Karlovarský
	13
	9
	69.2%

	Ústecký and Liberecký
	25
	21
	84.0%

	Královéhradecký and Pardubický
	31
	28
	90.3%

	Jihomoravský and Zlínský
	55
	39
	70.9%

	Moravskoslezský and Olomoucký
	32
	27
	84.4%

	Total
	219
	175
	79.9%


However, the action’s partial results, namely high rate of inspections within which violations of generally binding legal regulations were detected, cannot be considered any objective picture of e-commerce in the Czech Republic. These are the results of targeted inspections based on monitoring of offers and services on the internet as carried out by individual CTIA inspectorates. Subsequent inspections are aimed at e-shops in which – based on previous monitoring – it can be expected that obligations stipulated in generally binding legal regulations are breached. 

In the 2nd quarter of 2014, the CTIA received in total 1,523 submissions from consumers unsatisfied with various problems concerning conducts of e-shops. In 166 cases, CTIA confirmed that consumers were right and shortcomings were proven. In 58 cases it was not possible to prove shortcomings and in 12 cases companies were not identified. 62 submissions were transferred to other surveillance bodies and almost 300 submissions are being solved. Other submissions concerned issues out of the inspection scope of the CTIA, such as failure to deliver ordered and paid goods, failure to return money within withdrawal from the contract, problems concerning consumer’s communication with trader and so forth. In these cases consumers can only enforce their rights in court action and not through the CTIA. 
Detected violations and imposed sanctions
As in previous periods, inspectors most frequently detected breaches of obligations stipulated in the Act No. 634/1992 Coll. on Consumer Protection while most of the shortcomings are typical for trade through the means of electronic communication.
· Violation of prohibition to use unfair commercial practices was detected most frequently (149 cases, i.e. 48.5% of all breaches). It mostly concerned failure to provide required information or provision of incomplete or misleading data about seller, conditions of contract’s conclusion or claiming right stemming from the contract;
· Another frequent shortcoming was the breach of vendor’s obligation to properly inform consumer about the extent, conditions and manner of claiming liability rights for defects (i.e. claims) – discovered in 95 cases (31.0%);
· To a minor extent (several cases) e-shops’ operators breached other obligations stipulated in the Act on Consumer Protection (i.e. they failed formal requirements for claims procedure, failed to provide bill of purchase, failed information obligations concerning products or failed to inform consumers about prices). 

Based on the detected breaches of generally binding legal regulations, 163 fines amounting in total to 1,186,000 CZK were lawfully imposed in the monitored period. 
Conclusion
Results of inspections of the 2nd quarter of 2014, especially increase of consumers’ submissions, again proved that the field of e-commerce requires permanent attention from the Czech Trade Inspection Authority. Despite this form of trade has become increasingly significant, legal literacy is very low especially within new businesses, and anonymous environment of the internet leads to repeated violations of legal regulations by those vendors who have already paid fines for failures to comply with laws. Czech Trade Inspection Authority takes steps to permanently monitor development of new forms of trade and eliminate illegal conducts of entrepreneurs that may damage the rights of consumers. 
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