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	PRESS RELEASE


Goods within special offers and seasonal clearance sales
(Continuous report of 2nd quarter of 2015)

(Prague, September 7, 2015) There is no doubt that Czechs love discounts and vendors know how to use this fact as well as inattention of buyers at cash desks. Inspections by the Czech Trade Inspection Authority proved that vendors still violate generally binding legal regulations, especially at the beginning of special offers when inspectors most frequently detect incorrect billing or missing price tags. Flaws were detected in 493 of more than a hundred inspections, including repeated inspections and extraordinary inspection actions, of the 2nd quarter of 2015. Almost 400 fines amounting to 3 million CZK were lawfully imposed for proven violations of obligations in the evaluated period. Besides their own knowledge, inspectors used also submissions from consumers who increasingly more often react to misconducts of sellers who offer favourable purchases. “Special offers and seasonal discounts are so frequent that it is almost impossible to check all consumer’s submissions. We also have cases when consumers don’t read conditions of sales carefully, fail to meet conditions for getting a discount, but they file a suggestion to inspection because they didn’t get any discount. In these cases I recommend consumers to ask for explanation why a particular discount was not provided to them and to check correct billing of declared prices of discounted goods when paying at the cash desk,” advices Mojmír Bezecný, the Director General of the CTIA. 
In the period from April 1 to June 30, 2015, in total 1049 inspections were carried out within an inspection action focused on goods sold within special offers and seasonal clearance sales. CTIA officers inspected compliance with the Act on Consumer Protection and other generally binding legal regulations within the surveillance scope of the Czech Trade Inspection Authority. 
	Inspections of special offers and clearance sales – 2nd quarter of 2015

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	130
	35
	26.9%

	Jihočeský and Vysočina
	228
	110
	48.3%

	Plzeňský and Karlovarský
	127
	83
	65.4%

	Ústecký and Liberecký
	147
	67
	45.6%

	Královéhradecký and Pardubický
	210
	86
	41.0%

	Jihomoravský and Zlínský
	132
	76
	57.6%

	Moravskoslezský and Olomoucký
	75
	36
	48.0%

	Total
	1,049
	493
	47.0%


The whole market of the Czech Republic was monitored regardless the form of offer or sale of goods or provision of services. Violations of generally binding legal regulations were detected in 439 of the total number of 1,049 inspections, i.e. in 47% of cases.
Detected violations and imposed sanctions
Out of generally binding legal regulations, vendors most frequently violated provisions of the Act on Consumer Protection (Act No. 634/1992 Coll.), namely in 701 cases::

· Consumer wasn’t most frequently informed correctly and clearly about prices of sold products or provided services, i.e. clearly marked with price of the product or suitable way of providing information about prices of products or services (section 12). This concerned above all failure to inform consumer about final price when prices were displayed before discount and not after discount. These flaws were discovered in 203 cases (26.5% of all detected breaches);
· Violations of principles of fairness of sale of products and provision of services (section 3) was second most frequent flaw – detected in 122 cases (15.9% of breaches);
· Information obligations within offer and sale of products or services (sections 9, 10, and 11) were not complied with in 165 cases (21.4%);
· Prohibited use of unfair commercial practices (section 4, respectively section 5) was proven in the total of 57 cases (7.4%); 

· 57 sellers (7.4% of breaches) didn’t issue any bill of purchase of a product or use of a service based on consumer’s request (section 16);

· Violations of other provisions were detected in fewer cases. 

Inspectors found violations of other legal regulations in 66 cases (8.6%) within the inspection project focused on sale within special offers and clearance sales.

Imposed measures and sanctions
During the 2nd quarter of 2015, in total 392 fines amounting to 2,936,500 CZK were imposed based on discovered violations of generally binding legal regulations. 

Within the inspection project, prohibition of sale of 4,457 pieces of products and 1,109 pairs of footwear that failed requirements of special legal regulations were imposed. Value of the prohibited goods amounted to 621,228 CZK.
Another measure consisted of prohibition to use 24 pieces of measuring instruments without valid certification or instruments that failed requirements of special legal regulations. 
Conclusion
During the sale within special offers or seasonal clearance sales, sellers still violate generally binding legal regulations, above all the Act on Consumer Protection, despite repeated inspections and extraordinary inspection projects of the Czech Trade Inspection Authority. In the 2nd quarter of 2015, flaws were discovered in almost half of inspected workplaces. Detected results also proved connection between incorrect billing or missing prices and dates of special offers – inspectors detect flaws most frequently at the start of such offers. High rate of findings is influenced by the fact that besides their own activities inspectorates also use numerous submissions from consumers pointing at incorrect billing of discounted goods or goods offered within special offers. However, in some cases inspections prove that consumer has no right for any discount because he didn’t carefully read conditions of such offer (e.g. that lower price applies when more than 1 piece of goods is purchased or that lower price applies only for customers holding a special card and so forth). There is another problem concerning proofs of illegal conducts of sellers – especially chain stores change their special offers every week and some last only for two days, so it is very difficult or even impossible to prove or fine particular flaws pointed at by consumers before the end of such special offer or after it ends.
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