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	PRESS RELEASE


Presentation sales events with unfair practices and cheated seniors
(Final report of 2015)

(Prague, March 4, 2016) Results of inspections aimed at presentation sales events were partly successful when the number of organized events decreased by one third in 2015 when compared with 2014. The number of organized events decreased from more than 27 thousand down to about 18 thousand. However, behaviour of some commercial entities didn’t change - they avoided or even intentionally breached the obligations of organizers of presentation sales events. CTIA officers detected flaws in 339 of 420 inspections, i.e. 80.7%. The most frequent finding related to breaches of announcement obligations concerning presentation sales events and the use of prohibited unfair commercial practices, including aggressive commercial practices. Organization of some presentation sales events wasn’t reported to the Czech Trade Inspection Authority or wasn’t reported on time and with all required information. Moreover some companies didn’t communicate not only with inspection officers, but nor with consumers who made efforts to enforce their right to withdraw from the contract and reimbursement. 258 fines amounting to CZK 29,562,000 became effective during the year. “High rate concerning the social danger of illegal conducts posed by these activities was taken into account when amounts of fines were imposed. CTIA also sanctioned entities that promised payment cards or vouchers in the value of tens of thousands of Czech crowns. These were never seen by consumers who signed contracts and paid required amounts. The amendment of the Act on Consumer Protection valid from December 28, 2015, hence, prohibits organizers to accept any amount from a consumer in the period of 7 days from the contract is signed. Only results of 2016 will show whether this measure contributes to the change of buyers’ behaviour,” said Mojmír Bezecný, the Director General of the Czech Trade Inspection Authority.
In the period from January 1 to December 31, 2015, in total 420 inspections were carried out aiming at conditions of sale of products and provision of services at presentation sales events. Besides uncovering the use of unfair commercial practices, including aggressive practices, inspectors paid attention especially to fulfilment of the obligation to report organization of any event to the Czech Trade Inspection Authority.
During the year, the Czech Trade Inspection Authority received more than three hundred consumers’ submission relating to presentation sales events. Most complaints related to about 13 companies. Consumers most frequently pointed at deceitful commercial practices during the presentation of products, including their characteristics and price, fictitious prizes as well as problems with withdrawal from sales contracts and subsequent requests for reimbursement or relation between promised prizes with the necessity to conclude a sales contract. Consumers who were often invited by the organizers on the phone asked about the legality of a particular event, i.e. whether it was properly announced, and send CTIA the invitations with incomplete or untrue data and asked the CTIA for investigations. Inspectors detected violations of generally binding legal regulations within the surveillance scope of the CTIA in 96 cases (34.4%) when investigations consumers’ submissions. 
	Presentation sales events in 2015

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	238
	210
	88.2%

	Jihočeský and Vysočina
	39
	36
	92.3%

	Plzeňský and Karlovarský
	21
	11
	52.4%

	Ústecký and Liberecký
	54
	36
	66.7%

	Královéhradecký and Pardubický
	18
	14
	77.8%

	Jihomoravský and Zlínský
	17
	14
	82.4%

	Moravskoslezský and Olomoucký
	33
	18
	54.5%

	Total
	420
	339
	80.7%


Violations of generally binding legal regulations were discovered in 339 of 420 inspections, i.e. 80.7% of inspections which is comparable with 2014. Decrease of the total number of inspections was influenced by a tactical change on sellers’ side – they started to address invitations directly to consumers instead of public advertising via leaflets and so forth. The high ratio of findings was - to a significant extent - a result of inspections targeted at difficult companies that were selected based on results of CTIA’s own inspection activities and cooperation with other bodies as well as consumers. 
Inspections were carried out in variants. CTIA used direct participation of inspectors at presentation sales events in 236 cases and detected violations of law in 169 inspections (71.6%). 184 inspections were carried out based on sent notifications or documentation gained from consumers or thanks to witnesses and violations of generally binding legal regulations were detected in 170 cases (92.4%).

Detected flaws and imposed measures and sanctions
Violations of the Act No. 634/1992 Coll. on Consumer Protection were as follows: 

· Inspected persons most frequently didn’t comply with announcement obligations relating to organization of presentation sales events (section 20). Breaches were detected in 216 cases. The analysis showed that in 92 cases sellers didn’t announce organization of an event in the required extent. They provided untrue or incomplete information in 79 cases. In 45 cases they didn’t announce organization of an event at least 10 working days in advance;
· Vendors breached the obligation to provide required data in invitations to organized events (section 20a) in 172 cases. Event’s schedule and identification of offered or promoted products were missing most frequently. Consumers were also informed about the content of the presentation sales event in a deceitful manner; 

· Inspectors proved the use of certain forms of unfair commercial practices in 178 cases, including 169 cases of deceitful commercial practices, consisting for example of provision of misleading or untrue information about the right to withdraw from the contract or failure to inform consumers about the right to withdraw from the contract concluded away from business premises. Other findings concerned provision of untrue information about the company’s size (with the aim to make an impression of a solid company), seller’s untrue information about the possibility to bill compensation for withdrawal from the contract in the period determined by law. They also provided untrue information about the period for reimbursement of the paid amount in case of withdrawal from the contract; 

· Use of aggressive commercial practices at presentation sales events (section 5b par. 1) was proven in 9 cases. Sellers mostly made the impression that some participants won or would win if they act in a certain way despite they indeed were expected to pay a sum of money in order to win; 

· Within 27 inspections, the CTIA officers detected failure to provide proper information about the extent, conditions and way of exercising the right from defective performance and breaches of formal requirements for acceptance and settlement of claims (sections 13 and 19); 

· Other violations of the Act on Consumer Protection were discovered to a minor extent.

The situation didn’t significantly change from 2014 because in 120 cases the inspected persons didn’t allow inspectors to carry out the inspection or didn’t provide required cooperation (violation of the Act No. 255/2012 Coll. on Control). Flaws concerning fulfilment of obligations determined by other generally binding legal regulations within the surveillance competence of the Czech Trade Inspection Authority were detected only rarely.
Based on detected and proven flaws, in total 258 fines amounting to 29,562,000 CZK were lawfully imposed within the inspection action in 2015. High social danger of unlawful conducts committed by the inspected entities was taken into account regarding the amounts of fines. Stress was also put on the fact that the target group, i.e. victims of unlawful conducts, are seniors who are especially vulnerable due to their age and reduced ability to defend unfair commercial practices. 
Conclusion
Results of inspections of presentation sales events in 2015 can be evaluated positively if evaluated only based on comparison of the number of announced events. The number of announcements sent to the Czech Trade Inspection Authority showed decrease by one third when slightly exceeding 18,200 events (there were 27,600 presentation sales events announced in 2014). The ratio and content of administrative delicts committed by the inspected entities remained unchanged. Some commercial entities repeatedly avoided or intentionally violated legal regulations governing obligations of organizers of presentation sales events. Organization of some presentation sales events wasn’t reported to the CTIA. Some inspected companies didn’t communicate not only with inspection employees, but also with consumers who claimed their right to withdraw from the contract as well as reimbursement of the amount paid. Inspectors also found out about new forms of unfair commercial practices, including advertising “prizes” – payment cards or vouchers for 80 to 200 thousands of Czech crowns. It was necessary to conclude a sales contract in order to get the “prize”, but not even after the contract conclusion and payment of a required amount payment cards nor vouchers were delivered. Only results of inspections of the following period will show whether the amendment of the Act on Consumer Protection can significantly change behaviour of organizers of presentation sales events. 

Organizers of presentation sales events
· according to highest fines lawfully imposed in 2015:


	Entity
	IČ
	Total fine amount

	PNEUBOTKY, s.r.o.
	28621280
	5,340,000 CZK

	TZ Transport, s.r.o.
	27275191
	3,950,000 CZK

	SPOKOJENÁ DOMÁCNOST, s.r.o.
	01519964
	1,980,000 CZK

	Happy Baby, s.r.o.
	28403398
	1,780,000 CZK

	NEUMANN TOUR, s.r.o.
	02740630
	1,690,000 CZK

	Aqua Activity, s.r.o.
	01391950
	1,400,000 CZK

	Senior Fusion, s.r.o.
	02666499
	1,050,000 CZK

	IQ TELESHOPPING, s.r.o. (QUACERO Invest s.r.o.)
	03758443
	980,000 CZK

	Sweet Lucky, s.r.o.
	24205397
	865,000 CZK

	Logimex eko, s.r.o.
	28134532
	850,000 CZK
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