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	PRESS RELEASE


Increase of e-commerce brings more infringements
(Interim report of 3rd quarter of 2020)

(Prague, November 13, 2020) The Czech Trade Inspection Authority continued to inspect online shops during the pandemic period. In the third quarter of 2020, it carried out 160 inspections and saw breaches of the Consumer Protection Act in 128 cases, i.e. 80%." At the time of the pandemic, the public prefers to make purchases over the Internet. For this reason, new e-shops also occur, some of which have problems complying with the law. E-shop operators most often fail to inform consumers about the subject of out-of-court resolution of consumer disputes or don‘t provide correct information about possible claims. Some sellers still use unfair trading practices. CTIA plans to continue the inspections because, due to the development of the situation related to the coronavirus, it can be assumed that online trading will be increasing," says Mojmír Bezecný, Director of the Czech Trade Inspection Authority, on the results of the inspections.

Between July 1 and September 30, 2020, the Czech Trade Inspection Authority carried out an inspection aimed at e-shops operators, inspecting the compliance with the Act No. 634/1992 Coll., on Consumer Protection, and other legislation. The CTIA carried out 160 inspections and found infringements in 128 cases (80.0 %).

	3rd quarter of 2020

	Inspectorate
	Number of inspections
	Inspections with findings
	Findings in %

	
	
	
	

	Středočeský and Prague
	7
	7
	100.0%

	Jihočeský and Vysočina
	16
	8
	50.0%

	Plzeňský and Karlovarský
	16
	13
	81.3%

	Ústecký and Liberecký
	13
	5
	38.5%

	Královéhradecký and Pardubický
	30
	24
	80.0%

	Jihomoravský and Zlínský
	30
	26
	86.7%

	Olomoucký and Moravskoslezský
	48
	45
	93.8%

	Total
	160
	128
	80.0%


Detected flaws
Act No. 634/1992 Coll., on Consumer Protection, was breached most frequently in 279 cases in the reference period. Specifically, these were:

· in 66 cases, the seller breached the obligation to inform the consumer about the scope, conditions and method of exercising the right from defective performance (claim), together with information on where the claim can be made (§ 13)

· in 60 cases, the seller did not inform the consumer in any way about the subject of out-of-court settlement of consumer disputes (§ 14);
· in 60 cases, the seller's deceptive conduct towards the consumer was detected - providing false information or deceptive omission of important information about the product, service, price, service repairs, seller, consumer rights, etc. (Section 4 letter 4 in the consequence of Section 5 par. 1, 2)
· in 54 cases, a misleading omission was found because the seller or service provider omitted to provide the consumer with substantial information about the product or service or withheld the information or provided it in an unclear, ambiguous or incomprehensible manner (Section 4 letter 4 in the consequence of Section 5 par. 1, 2)
· in 10 cases, the obligation governing the procedure for making and settling complaints was breached; in particular the seller is obliged to accept the complaint and issue a written confirmation thereof, as well as to decide on the claim and to settle it within the required period (Section 19 par. 1, 3,).
Breaches of other sections of Act No. 634/1992 Coll., were found to a lesser extent. Furthermore, in 5 cases, Regulation No 1007/2011 of the European Parliament and of the Council on textile fibre names and related labelling of the material composition of textile products was infringed. In 15 cases, breaches of other legislation that are subject to the supervision of the Czech Trade Inspection Authority were proven. 

Measures imposed

In the third quarter of 2020, 169 fines totalling CZK 1,310,000 came into force (as part of the inspection of internet sales). 

The highest fine, CZK 100,000, was lawfully imposed on Turbado.cz s.r.o. operating the www.czechcom.cz website. Among others, it was for the fact that the online store did not provide substantial information before the consumer entered the goods into the shopping cart (in our case specifically an electric scooter for CZK 11,866), and before filling in the contact details. The information was that by using the "Genius free" service offered to the consumer (extending the warranty to 27 months), the product is automatically rented, not purchased, i.e. the consumer rents the product but does not buy it.
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