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	PRESS RELEASE


As internet trading grows, so does the number of infringements

(Q3 2022 Report)

(Prague, 11 November 2022) The Czech Trade Inspection Authority continued its inspections of e-commerce. "The CTIA's inspections have confirmed that deficiencies persist in Q3 2022, particularly in the provision of complete information about the products sold. In some cases, traders also resorted to unfair commercial practices. The Czech Trade Inspection Authority will consistently focus on the internet trading segment and will continue its inspections," says Jan Štěpánek, Director of the CTIA, commenting on the results of the inspections.

In the period from 1 July to 30 October this year, the Czech Trade Inspection Authority carried out 177 inspections focused on the offer and sale of products over the Internet. The audited entities were natural and legal persons conducting business activities in the Internet environment. 

The CTIA mainly inspected compliance with the obligations imposed on operators by Act No. 634/1992 Coll., on Consumer Protection.

The Czech Trade Inspection Authority found violations of the law in 142 cases (80.2%). The ratio of findings does not reflect the real level of e-commerce in the Czech Republic, because the inspections are targeted mainly at traders against whom the Authority registers consumer complaints (often several per trader) or has reasonable suspicion that the law may be violated.

Identified deficiencies

The Czech Trade Inspection Authority found that Act No. 634/1992 Coll., on Consumer Protection, was violated in 297 cases in the monitored period. Specifically, the following provisions were violated:

· in 75 cases the seller did not inform the consumer about the scope, conditions and method of exercising the right of defective performance (complaint), together with information on where the complaint could be filed (§ 13)

· in 63 cases the seller used misleading conduct towards the consumer in the sense of providing false information or misleading information about the product, service, price, service, seller, consumer rights, etc. (§ 4(4) in relation to § 5(1), (2), (3))

· in 53 cases, misleading omissions were found, as the seller or service provider failed to provide the consumer with essential information about the product or service, or withheld the information or provided it in an unclear, ambiguous or incomprehensible manner (§ 4(4) in conjunction with § 5a(1), (2))

· in 51 cases, the seller did not inform the consumer in any way about the out-of-court consumer dispute resolution body - ADR (§ 14)

· in 24 cases, the trader failed to comply with the procedure for claiming and resolving complaints, in particular in the area where the seller is obliged to accept the complaint and issue a written confirmation thereof, and to decide on the complaint and resolve it within a set time limit (§ 19(1), (3))

Violations of other provisions of Act No. 634/1992 Coll. were found to a lesser extent.

In another 30 cases, there were violations of other legal provisions that are subject to the supervision of the Czech Trade Inspection Authority, e.g. Act No. 90/2016 Coll., on conformity assessment of selected products when made available in the market (10 cases) or Act No. 22/1997 Coll., on Technical Requirements for Products (8 cases). European Union legislation was breached in 23 cases.

Measures imposed

In the period under review (1 July - 30 September 2022), a total of 192 fines against entities operating in the online environment came into force, totalling CZK 3,203,000.

The highest fine, amounting to CZK 300,000, was finally imposed on Kovonástroje s.r.o., which, through the website https://www.kovonastroje.cz, sold, among other things, the FFP2/KN95 respirator, model 9052A, which could not legally be sold in the domestic market at all, as it did not have the applicable declaration of conformity (it lacked the "CE" marking). The sanction also included other detected infringements of legal regulations.

The second highest fine, amounting to CZK 250,000, was lawfully imposed on FINALTY TARGET MEDIA s.r.o., which operates the website https://mollio.cz. It did not clearly and unambiguously communicate to the consumer that this is not a so-called classic business model of e-commerce, but that it is "only" an intermediation of the sale of products, where the seller is a third party from outside the EU, usually from China. It thus committed a deceptive commercial practice. 
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